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M, *# A magazine about Style, launched in 2001, Beau Monde has proved that
Style doesndt become ol d fashion

* Beau Monde is a true source of inspiration for women, being
the only magazine on the market that contains.Style g#8lles
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Fashion & Beauty

* Beau Monde Style preserf@shiortrends, history of famous fashion personalities
and designers. Inspires women that find this magazine a true style guide.

s Beauty secti@gveals the newest and outstanding ideas in mage
and self care, straight from the beauty experts and also recommends\ \‘
the greatest beauty and spa saloons. |
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Cinema, Deco & Trav

* Exclusivelypresentsthe movigpremieras the month. Uncoversthe
backstagdife, tellsthe true storyof actors,charactersanddirectors

sk Decasectioshowshousesof celebrities famousfashiondesignersand
Inspirationaldecorations

* Thecombinationbetweenliberty and style,fashionand architecturecan
be foundin exclusivgdlace®f theworldwhereBeauMonde Styleinvites
its readers
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Beau Monde Style has tinghest circulation
among the style & beauty magazines!

Beau Monde InStyle Elle Tabu The One

Source BRAT, JulSep 2009
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86%Women

68% aged betweerR0 t 40 years old

53% havehigh education

63% are main shopperin the family

63% havehigh and medium household income
70% live inlarge cities

70% buy expensive self care products

Source SNA, Jul08Jul09



