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based on true values of the nature
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Readers

* Source: NRS, Jul08-Jul09, readers: 20-45 years, social status A&B
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An affinity index over 100 shows that NG readers 

are interested to contract 

bank loans / insurance

111

114

123

123

124

131

Credit for Land Purchase

Credit for Car Purchase

Credit Card

Credit for Personal Needs

Credit for House Purchase

House Insurance
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An affinity index over 100 shows that NG readers ar e oriented to
driving automobiles

112

122

122

122

158

I cannot see myself leaving without 
the car.

It is quite a pleasure to drive a car

I spend a lot for maintaining my car

I drive a car

I plan to buy a car
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An affinity index over 100 shows that NG readers ar e oriented to
using 

cosmetics

112

122

122

122

158

I cannot see myself leaving without 
the car.

It is quite a pleasure to drive a car

I spend a lot for maintaining my car

I drive a car

I plan to buy a car
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An affinity index over 100 shows that NG readers 
are oriented to wearing

known brands clothing and accessories

123

130

136

139

I plan to buy a wrist watch

I buy clothing from specialized stores

I buy footwear from specialized stores

I buy only known brands
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An affinity index over 100 shows that NG readers ar e oriented 
to consuming

quality alcoholic drinks

120

134

142

163

176

189

Vodca

Whisky

Champagne

Brandy

Wine

Gin
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An affinity index over 100 shows that NG readers
are oriented to purchasing electronics

117

121

123

129

137

139

221

Pocket Pc

Mp3 Player/ Ipod

Tv Set

Digital camera

Video camera

House Alarm

Dvd
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An affinity index over 100 shows 
the interest of NG readers in 

mobile phones

121

123

124

157

157

I send MMS

I take photos with my phone

I plan to buy a mobile phone

I use 3G features

I surf on the internet on my mobile
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Core Data

Publisher: Sanoma Hearst Romania
Frequency: monthly
Book-size: 124 pages
Distribution: national
Print run: 30,000
Circulation: 23,907 (BRAT)
Audience: 301,000 readers per issue

Size: 174.5 x 254 mm
Paper : interior - 90 g ART, cover 150 g 
ART
Price: 11.90 lei
Ratecard: � 5,900 
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Rate Card
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Production deadlines

Media
Our preferred method of delivery is CD-ROM, but we can also accept digital 
transmissions (FTP, e-mail). Each disk should be properly labelled and 
accompanied by a full directory printout.

Proofs
Each page should be accompanied by a proof. Please specify the type of the 
proof: - Content only proofs - not accurate for colour (prints on laserjet printers, 
digital proofs not accurate for colour etc.) - Content accurate proofs - digital 
proofs, Matchprint, ColorArt etc. This type of proof must contain a colour 
calibration bar.

Bleed, Trim Marks and Page Size
Our standard bleed size is 5mm. Trim marks should be included in the final .PDF, 
.TIF or .PS files. Please ensure that all page elements required to appear entirely 
within the trimmed product are plaed at least 5mm inside the trim. Similarly, 
please ensure that all parts of items intended to be trimmed off are placed at least 
5mm outside the trim.
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