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CONCEPT 

ROMANIA, CROATIA, SERBIA, SLOVENIA, 

BULGARIA, NETHERLANDS, BELGIUM, 

HUNGARY, CZECH REPUBLIC  

Story is an international concept 

 

Is a successful brand being one of 

the best sold glossy celebrity 

magazines in each of these countries 

 

A magazine that tells the story of 

Romanian and International celebrities 

through interviews, reportages and 

pictorials 



STRENGTHS 

 Tradition: Story has been present for 10 

years in Romania 

 Each celebrity has its own story: 

magazine focuses around celebrities in a 

mature and friendly approach 

 Appealing layout: glossy paper and quality 

photos 

 Most read glossy celebrity magazine: 

101,000 readers per issue 

 High circulation: 16,000 sold copies per 

issue 

 An innovative way of talking about stars’ 

life, their points of interests and the way 

they can be a model 

 Very imaginative articles 

Source: BRAT Jul-Sept, SNA 2011 



EDITORIAL 

CELEBRITIES’ LIFE: interviews with 

Romanian well known celebrities, quality 

and exclusive photo shootings; 

international stars presented in an 

inspirational way 

FASHION: latest trends of well known 

designers and shopping with the best 

choices for women’s dressing 

BEAUTY & HEALTH: make-up, cosmetics, 

diets 

SHOPPING: latest trends of well known 

designers 

AUTO: cars and test drive 

CULTURE: films, books, music & concerts 

EVENTS COCKTAILS & PARTIES: club & 

restaurants’ openings 



READERS 

MOSTLY WOMEN: 75% 

20 – 40 YEARS OLD: 62% 

25 – 35 YEARS OLD: 34% 

HIGH AND MEDIUM HOUSEHOLD INCOME: 64% 

MEDIUM AND HIGH EDUCATION: 83% 

AB SOCIAL STATUS: 39% 

EMPLOYED: 65% 

HIGHLY RESPONSIBLE WITH SHOPPING: 68% 

101,000 
AVERAGE ISSUE READERSHIP 

Source: May 2010 – May 2011, % of target group 



SHOPPING 
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I spend more than I intend 

After I see the advertisment I 
realise that I want the product 

I buy a new product out of curiosity 

I spoil my self buying something 
special 

I spend a lot on cosmetics 

I spend a lot on clothes 

100 POPULATION MEAN 

Source: SNA Focus jan10-jan11, Affinity index 



HEALTHY FOOD, HEALTHY BODY 

HOW TO ENJOY LIFE AND 

REMAIN HEALTHY 

 
 

Celebrities’ recipes, tips about 

how to enjoy life at the most, the 

best ways to keep your figure, 

places to go, well-being, fitness, 

stories from stars who surpassed 

problems and delicious courses 

that will keep you fit! 



RATE CARD 

CONTACTS 

MONICA POP 
Advertising Sales Manager 

monica.pop@sanomahearst.ro 

Mobile: +40 723 557 862 

 

CRISTINA CRISTEA 
Women Glossy Cluster Sales Manager 

cristina.cristea@sanomahearst.ro 

Mobile: +40 726 373 483 

 

THEODOR 

MANOLACHE 
Publishing Director 

theodor.manolache@sanomahearst.ro 
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